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Terrestrial TV and PMSE* share the same UHF spectrum

*Programme Making and 
Special Events
wireless microphones and 
other production equipment



Terrestrial broadcasting (TV 

and Radio) share the same 

resilient infrastructure

• Upholding public trust in media

• Delivering multimedia content in the most 

energy and carbon efficient way

• Sovereign, secure, independent

Source for TV and radio as trusted media: European Parliament Media and News Survey 2023 (Nov. 2023)

Sources for sustainability: LOCAT study (2021), OFCOM studies (2022 and 2024) and ARCOM/ARCEP/ADEME (2024)
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Spectrum policy secures a vital resource for 
European content and cultural industry

WRC-23

UHF Decision (2017)

Radio Spectrum Policy Program (2012)

EECC (2018)

WRC-27

DNA (2026)

Supports the further development of innovative audiovisual media, ensures the necessary 

frequency bands for PMSE

Preparation of WRC-31

Should contribute to boost competitiveness and investment also for culture

Confirms exclusive primary status to terrestrial broadcasting, and secondary status to PMSE at 

international level

Acknowledges broader policies in the area of culture; importance of radio presence in cars

Secures long term access to 470-694 MHz band for terrestrial broadcasting and PMSE in the EU

This impacts a whole ecosystem



Broadcasters are the main 
source of financing for 
European content

• In 2023, European broadcasters spent 
€16.3 bn in European original content.

• In addition, European broadcasters 
invested €27bn in acquired films and TV 
rights, sports and other content. 

• Global streamer spending has increased, 
yet is no substitute for broadcasters’ 
spending.

Source: European Audiovisual Observatory- Audiovisual services spending on original European content report, 2024 edition

74%

26%

Financing of European original AV content

Broadcasters Streamers

To distribute European content, 

 DTT plays a special role

https://rm.coe.int/investments-in-original-european-content-2024-edition-september-2024-g/1680b17ccf


Digital Terrestrial TV (DTT) 
is the most popular TV 
distribution platform, 
leaving no one behind

Source: EBU at RSPG workshop, 2025

from BNE-EBU DPM data base 2024 and EBU 2024

• Near universal coverage

• Free to air access 

• Present in 100M European households

*TV Households

*

https://radio-spectrum-policy-group.ec.europa.eu/document/download/26b8d74d-d554-4643-97c0-946a7a472558_en?filename=slides-workshop-UHF-2025.zip


… and is irreplaceable for 
broadcasters’ reach and public 
policy objectives

• 9 of the top 10 European-owned players 
are active on DTT (14 of top 20 and 34 
of top 50). 

• The DTT platform ensures prominence 
of public service channels

• and emphasises European-owned 
channels

Sources: 

European Audiovisual Observatory - Audiovisual Media services in Europe 2024 edition

European Audiovisual Observatory - Top players in the European AV industry report, 2025, with associated original table and further analysis by the Wider Spectrum Group in resources.
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https://rm.coe.int/audiovisual-media-services-in-europe-2024-edition-a-schneeberger/1680b0dc9a
https://rm.coe.int/top-players-in-the-european-av-industry-2023-figures-april-2025-l-ene/1680b54721
https://rm.coe.int/top-players-in-the-european-av-industry-2023-figures/1680b54718
https://widerspectrum.org/resource/


TV and Radio,   371 

Film, Video and Music 

Production,   694 

Live Performance,  1 448 

2.5 M jobs in Europe
Employment in 1000s  

TV and Radio 

(EU),   15.7   

Live 

Performance 

(EU),   22.6   

Film, TV, 

Radio (UK),   

24.8   

Music and 

performing arts 

(UK),   13.3   

Film, Video and 

Music 

Production (EU),   

28.2   

€100 b Value added in Europe
Value added in € b in Europe

Conclusion

Sources: 

Eurostat– Culture statistics – cultural enterprises/Key figures and cultural employment (May. 2024) for EU and EFTA

House of Lords library – contribution of the arts to society and the economy (Jan. 2024) for UK

Details: Wider spectrum group resources (May 2025)

Spectrum policy impacts the creative 

and content industry (through terrestrial 

broadcasting and PMSE) from creation 

to distribution to consumers.

It is a matter of European jobs, 

European competitiveness and 

European values

https://ec.europa.eu/eurostat/statistics-explained/index.php?title=Culture_statistics_-_cultural_enterprises#SE_MAIN_TT
https://ec.europa.eu/eurostat/statistics-explained/index.php?title=Culture_statistics_-_cultural_employment#SE_MAIN_TT
https://lordslibrary.parliament.uk/contribution-of-the-arts-to-society-and-the-economy/#heading-2
https://widerspectrum.org/resource/


Annex – www.widerspectrum.org

https://widerspectrum.org/
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